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Introduction 

This section presents estimates of the number of out-of-state visitors that came to Alaska between May 1 and 

September 30, 2006. This phase of the AVSP project involves three major tasks: conducting visitor/resident 

tallies at exit points, compiling exiting traffic data, and applying the visitor/resident ratios to the traffic data to 

arrive at visitor volume estimates. The following table shows where visitor/resident tallies were conducted, and 

how many passengers were tallied at each location. 

Tally Locations and Volume 

AVSP V - Summer 2006 

Mode Tally Locations Passengers Tallied 

Domestic Air Anchorage, Fairbanks, Juneau, Ketchikan, Sitka 

airports 

37,220 

International Air Anchorage and Fairbanks airports 8,010 

Highway Border stations on Klondike, Haines, Alcan, and 
Top of the World highways 

3,499 

Ferry Onboard ferries sailing between Ketchikan and 
Bellingham, and Ketchikan and Prince Rupert 

974 

Cruise ship None; all passengers assumed to be visitors 0 

 Total Tallied: 49,703 

The tallies determined visitor/resident ratios for each location, by month. These ratios were applied to monthly 

traffic data collected from the following sources: Anchorage International Airport, Fairbanks International 

Airport, Alaska Airlines, Cruise Line Agencies of Alaska, Yukon Department of Tourism and Culture, and the 

Alaska Marine Highway System. 

A full description of these tasks is provided in the Methodology section, starting on page 154.  

This section is divided into the following chapters: 

Visitor Volume, Summer 2006 

Visitor Volume Trends 

Visitor Volume, Regions and Communities 
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Visitor Volume, Summer 2006 

Volume by Transportation Market 

An estimated 1.63 million out-of-state visitors came to Alaska between May and September, 2006. Of this 

number, 958,900 were cruise ship passengers, 587,800 were air visitors (entered and exited the state by air), 

and 84,800 were highway/ferry visitors (entered or exited the state by highway or ferry). Note that the 

definitions of these transportation markets differ from the traditional transportation mode categories, shown in 

the second table below. 

Visitor Volume, by Transportation Market  
AVSP V - Summer 2006 

Market Definition Number of Visitors 

Air 
Entered and exited Alaska by air;  
cruise passengers excluded 

587,800 

Cruise ship All cruise passengers 958,900 

Highway/ferry 
Entered or exited Alaska by highway or ferry;  
cruise passengers excluded 

84,800 

Total All visitors 1,631,500 

Volume by Exit Mode 

The following table shows how visitor volume breaks down by the transportation mode used to exit the state. 

In viewing these numbers, readers should keep in mind that some cruise ship visitors exit by air, some ferry 

visitors exit by highway and vice versa, etc. Readers are also advised that those exiting the state by 

international air do not represent the entire international market; many international visitors exit the state by 

other modes. 

Visitor Volume, by Exit Mode  
AVSP V - Summer 2006 

Exit Mode Number of Visitors 

Domestic Air 779,200 

Cruise ship
1
  758,100 

Highway 65,800 

International Air 16,700 

Ferry 11,700 

Total 1,631,500 

1 The total number of cruise ship visitors to Alaska in Summer 
2006 was 958,900. Of these visitors, 200,800 exited the state by 
a different mode, primarily domestic air. 
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Volume by Trip Purpose 

The vacation/pleasure market represented the vast majority of visitors to Alaska in 2006, as seen in the 

following table. The second-largest trip purpose market was visiting friends/relatives (VFR), followed by 

business and business/pleasure. 

These volumes are based on results of the Visitor Survey. Survey respondents were asked to provide the main 

purpose of their trip. Seasonal workers were screened out of the survey, and are not considered visitors in this 

study. Trends in trip purpose rates can be found in the Visitor Trends section. 

Visitor Volume, by Trip Purpose  
AVSP V - Summer 2006 

Trip Purpose Number of Visitors 

Vacation/pleasure 1,338,000 

Visiting friends or relatives 145,600 

Business 81,600 

Business and pleasure 66,300 

Total 1,631,500 

Volume by Region of Origin 

Visitors from the Western US represented over one-third of all Alaska visitors in summer 2006, for a total 

market size of over half a million. The South accounted for about half as many, at 316,500. The East and 

Midwest each accounted for over 200,000 visitors. The international market represented over 250,000 

visitors, including 97,900 from Canada. 

These volumes are based on results of the Visitor Survey. Each visitor was asked what state or country they 

were visiting from. Additional details on visitors’ state and country of origin can be found in the Visitor Profile 

section. 

Visitor Volume, by Region of Origin  
AVSP V - Summer 2006 

Region of Origin Number of Visitors 

Western US 633,000 

Southern US 316,500 

Eastern US 217,000 

Midwest US 215,400 

Canada 97,900 

Other international 153,400 

Total 1,631,500 

Note: Column does not add to total due to rounding. 
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Visitor/Resident Ratios 

The following table shows the percentage of traffic for each exit mode that was out-of-state visitors in summer 

2006. These ratios are a composite of ratios collected by location, on a monthly basis. Because they were 

applied to traffic data on a monthly and by-location basis, they cannot be applied to overall traffic numbers. 

Details on how these ratios were collected and applied to traffic data can be found in the Methodology 

section. 

It is important to note that the highway ratio refers to highway travelers who are exiting the state for the final 

time on their trip. This eliminates the possibility of double-counting visitors who exit the state twice – for 

example, ferry passengers who exit the state at Beaver Creek, then re-enter at Haines to board a ferry. 

Visitor/Resident Ratios, by Mode  
AVSP V - Summer 2006 

Exit Mode Percentage Visitors 

Domestic Air 71.0% 

International Air 81.2% 

Highway
1
 33.0% 

Ferry 66.9% 

Cruise ship  100.0% 

Total 78.0% 

1 The highway ratio refers to “last-exit” visitors: not planning to 
re-enter Alaska on the same trip. 
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Visitor Volume Trends 

Summer visitor volume to Alaska increased by 89 percent between 1993 (when AVSP III was conducted) and 

2006, for an average annual growth rate of 5.0 percent. Between 2001 (AVSP IV) and 2006 alone, visitation 

increased by 36 percent. The following table shows visitor volume for the last three AVSP studies. 

Total Summer Visitor Volume  
AVSP: 1993, 2001, 2006 

Year Total Visitors 

1993 861,100 

2001 1,202,800 

2006 1,631,500 

Average annual growth rate 5.0% 

Sources: 1993 data from AVSP III (conducted by McDowell Group, Inc.); 
2001 data from AVSP IV (conducted by Northern Economics, Inc.). 

The table below shows trends in estimated visitor volume by mode of entry (2001-2004) and exit (2005-

2006). The change from entry to exit methodology does not affect the data; the same number of visitors 

entered Alaska as exited Alaska in any given year. However, the data shows a large increase between the two 

sets of data: visitation appears to have increased 13 percent between 2004 and 2005. This is not a real 

increase in visitation, but rather a reflection of updated data sources and methodology. 

The data between 2001 and 2004 was based on visitor/resident ratios collected in 2001, while 2005 and 

2006 data was based on 2006 ratios. The biggest difference in the two sets of ratios can be found in 

Domestic Air, which accounts for about half of visitors. The 2001 overall Domestic Air ratio was reported as 59 

percent. This compares to 71 percent in 2006. This difference results in an apparent 24 percent increase in 

Domestic Air visitation between 2004 and 2005. The drop in highway visitation between the two years is 

likely also overstated due to ratio differences, although that market has been declining recently (as the 2005-

2006 data shows). 

The data between 2005 and 2006 is comparable because it was generated with the same visitor/resident 

ratios. It shows that visitation was essentially flat between the two summer periods. Visitors exiting by air 

increased slightly; those exiting by highway decreased slightly; and those exiting by cruise ship and ferry 

stayed even. Trends in overall cruise visitation can be found on the following page. 

Trends in Visitor Volume, By Entry/Exit Mode, 2001-2006 
AVSP V - Summer 2006 

Entry/Exit Mode 2001 2002 2003 2004 2005 2006 

Air 588,900 594,300 592,900 635,600 786,700 795,900 

Highway 86,700 82,900 80,400 83,200 72,100 65,800 

Cruise ship 510,000 581,000 620,900 712,400 761,100 758,100 

Ferry 17,200 16,800 15,900 16,200 12,100 11,700 

Total 1,202,800 1,275,000 1,310,100 1,447,400 1,632,000 1,631,500 

Note: 2001-2004 data based on entry mode; 2005 and 2006 data based on exit mode. 
Sources: 2001-2004 data from Alaska Visitor Arrivals studies (conducted by Northern Economics, Inc.); 2005 data based 
on 2006 visitor/resident ratios obtained for AVSP V (conducted by McDowell Group, Inc.). 
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The following table, showing total traffic data (as opposed to visitor volume), provides a better method for 

comparison between the two sets of data for individual travel modes. Because resident travel is not likely to 

have fluctuated dramatically over the study period, the trends in traffic data are probably indicative of the 

overall visitor market.  

Trends in Traffic, By Entry/Exit Mode, 2001-2006 
AVSP V - Summer 2006 

Entry/Exit Mode 2001 2002 2003 2004 2005 2006 

Air 992,700 1,006,000 1,003,000 1,075,000 1,103,900 1,117,900 

Highway 222,400 213,900 207,300 210,900 214,500 199,300 

Cruise ship 510,000 581,000 620,900 712,400 761,100 758,100 

Ferry 24,100 23,700 22,400 22,800 17,800 17,500 

Total 1,749,200 1,824,600 1,853,600 2,021,100 2,097,300 2,092,800 

% change  +4.3% +1.6% +9.0% +3.8% -0.2% 

Sources: 2001-2004 data from Alaska Visitor Arrivals studies (conducted by Northern Economics, Inc.); 2005 data based 
on 2005 traffic data and 2006 visitor/resident ratios obtained for AVSP V (conducted by McDowell Group, Inc.). 
Note: Highway traffic for 2001-2004 was adjusted to be comparable to 2005-2006 data. Traffic data for 2001-2004 
formerly excluded vehicles that entered the state twice (“double-counted” traffic). 

While 2001-2004 data is valuable, the updated methodology of the 2006 study suggests that the recent data 

is more accurate. In 2001, ratios were based on 21,907 contacts with travelers; this compares to 49,703 

contacts in 2006. The overall number of days, sample periods, flights, ferry voyages, etc. increased 

dramatically between 2001 and 2006. The approach to counting highway visitors was updated with a 

statistical method of eliminating double-counting (visitors who enter or exit the state twice); in 2001, this was 

based on anecdotal sources. The method for counting ferry visitors was also improved in 2006, relying on 

actual AMHS passenger data (rather than visitor/resident tallies) to obtain total visitor volume. 

Cruise Volume Trends 

The table below shows total cruise passenger volume between 2001 and 2006. Readers are reminded that 

the cruise traffic cited previously in this chapter refers only to cruise passengers either exiting or entering the 

state via cruise ship, whereas the table below shows total volume. The cruise traffic data shows the growth of 

this market over the period of time measured in this trends chapter. Cruise passengers have come to represent 

an increasingly larger portion of the overall visitor market. 

Alaska Cruise Passenger Volume, 2001-2006 
AVSP V - Summer 2006 

 2001 2002 2003 2004 2005 2006 

Cruise volume 690,600 739,800 777,000 884,400 953,400 958,900 

Annual % increase +7.8% +7.1% +5.0% +13.8% +7.8% +0.6% 

Source: Cruise Line Agencies of Alaska. 
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Visitor Volume, Regions and Communities 

The table below shows the estimated number of visitors to each region and community, based on data 

collected in the Visitor Survey. Survey data has a maximum margin of error of 1.4 percent at the 95 percent 

confidence level. Percentage visitation to each community for both overall and overnight-only visitation can 

be found starting on page 29. 

Visitor Volume, Regions and Communities  
AVSP V - Summer 2006 

Region/Community Number of Visitors 

Southeast  1,160,000  

Juneau  1,034,000  

Ketchikan  871,000  

Skagway  865,000  

Glacier Bay/Gustavus  437,000  

Sitka  286,000  

Hoonah/Icy Strait Point  176,000  

Haines  124,000  

Wrangell  34,000  

Petersburg  29,000  

Prince of Wales Island  15,000  

Other Southeast  93,000  

Southcentral  907,000  

Anchorage  814,000  

Kenai Peninsula  439,000  

Seward  341,000  

Kenai/Soldotna  173,000  

Homer  153,000  

Other Kenai Peninsula  77,000  

Whittier  232,000  

Talkeetna  207,000  

Palmer/Wasilla  139,000  

Girdwood/Alyeska  135,000  

Prince William Sound  106,000  

Portage  98,000  

Valdez  67,000  

Other Southcentral  73,000  

Interior  534,000  

Denali  450,000  

Fairbanks  385,000  

Tok  80,000  

Glennallen  69,000  

Other Interior  62,000  

Southwest  54,000  

Kodiak  20,000  

Other Southwest  38,000  

Far North  49,000  

Nome  11,000  

Other Far North  41,000  
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