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Generating Results

The FY 13 goal: generate 597,494 requests for Alaska 
travel informationtravel information

1st Quarter total = 70,165
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1 Quarter total  70,165



Reaching U.S. Travelers

Personal Invitation from Governor Parnell

 Direct Mail package sent to 369,891                                 
U.S. consumers the week of September 10
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Reaching U.S. Travelers

Alaska’s largest TV advertising campaign to date!

$5.7 million        
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Reaching U.S. Travelers

2013 Official State Vacation Planner

470,000
Copies will be 

distributed
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Reaching U.S. Travelers

National Media Campaign Begins

 Full-page, color ads ran in five 
national magazines (Sept/Oct issues) 

 Online advertising campaigns                                    
began running on four travel    
network channel sites
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Connecting with Tourism Industry

 Memorandum of Understanding signed with ATIA

 Participated in Industry Meetings:
− ATIA Marketing Committee, August 13

− ATIA International Subcommittee on September 28

− Presentation to Alaska Campground Owners Association                     
on September 29p
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Presenting Alaska to the World

National Cooking Competion Show will feature Alaska

 Filmed in Juneau this summer; ;
show will air January 2013                                      

 Alaska seafood was the  
featured ingredient

 DCCED/ASMI Partnership
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Reaching International Travelers

Korean Website Launched in August
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Creating New Opportunity

 Icelandair announces nonstop service                                p
between Reykjavik and Anchorage!

 Offered seasonally May – September 2013y y p

 Two flights scheduled per week 
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Creating New Opportunity

Japan Airlines 2012 FAM Trip

 Brought two Japan Airlines representatives                        
and three Japanese tour operators to Alaska 
September 16 – 21 to experience Alaska activities          
and communities popular with Japanese visitorsand communities popular with Japanese visitors

 JAL confirmed it will operate 15 charter                               
flights to Alaska this winter; flights offeredflights to Alaska this winter; flights offered                
December 23 – March 24
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Alaska in the News

Smithsonian.com and TravelPulse.com
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Alaska in the News

Vivace Magazine
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Alaska in the News

Katmai National Park Webcam Recieves Lots of  Exposure!

Story published on:y p
• Tip-online.at

• Traveltalk.de

• Vusa.travel
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Selling Alaska

One-to-one conversations with Travel Trade

 LaCumbre
– Attended the show September 5 – 7 

– Conducted appointments with 30 Latin America                                              
travel trade representatives and journaliststravel trade representatives and journalists

 U.S. - China Tourism Summit
Att d d th S it S t b 23 26– Attended the Summit September 23 – 26 

– Met with members of the Chinese travel industry to                                    
build on important relationships, and contribute to increased 

i i f l b h U i d S d Chiopportunities for travel between the United States and China. 

– Alaska offered to host the Summit in 2015 
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Selling Alaska

Attended JATA Travel Showcase 2012

 Largest consumer/tradeLargest consumer/trade 
show in Asia, with              
125,989 attendees

 Alaska booth included the 
states’s contractor, along 
with Fairbanks CVBwith Fairbanks CVB             
and Visit Anchorage 
representatives

 Conducted business 
meetings with travel trade 
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and media representatives



• Commissioner DCCED Susan Bell
Alaska’s Tourism Marketing Team:

Co ss o e CC Susa e
• Assistant Commissioner Robbie Graham
• Director, Division of Economic Development Wanetta Ayers
• Tourism Marketing Manager Kathy Dunn
• Communications Coordinator Dru Fenster
• Tourism Manager Caryl McConkie
• Business Development Officer Gretchen Fauske
• Director of Admin Services JoEllen Hanrahan
• Admin Operations Manager Barbara Reid

Ad i i t ti Offi C l G hi ld• Administrative Officer Coleen Greenshields
• Admin Assistant II Dianna Pree
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